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STARWOOD HOTELS GIVES MEETINGS A BREAK

Starwood’s new Meetings Promotion includes a chance to win a private concert by
British songstress Natasha Bedingfield for charity, complimentary meeting breaks by
Pepsi and more

White Plains, NY — May 19, 2009 — Starwood Hotels & Resorts Worldwide, Inc (NYSE:
HOT) and PepsiCo., Inc. (NYSE: PEP) joined forces today to offer meeting planners
unprecedented savings for their meetings and events and a unique opportunity to give
back to the community. This new promotion is part of a larger effort by Starwood to
stimulate the hard hit meetings industry by offering value added incentives that provide a
great benefit to group customers, including small businesses, large corporations and
associations.

Now through August 31, 2009, meeting planners that book a new meeting with 10 or
more room nights will receive four percent (4%) off of their master account plus a
complimentary morning or afternoon refreshment break from PepsiCo. Additionally,
companies will have a chance to win a private concert with Grammy-nominated British
songstress Natasha Bedingfield for a charity of their choice. Famous for her hit singles,
“Pocketful of Sunshine” and “Unwritten,” the pop star will perform an intimate concert in
the name of the winning company’s favorite charity in November or December 2009.
This exciting group program is bookable at more than 290 North America hotels across
eight of Starwood’s brands including Westin, Sheraton, Le Méridien, W, Luxury
Collection, Four Points by Sheraton, Element and Aloft.

Starwood’s latest meetings promotion is one of the best deals in the industry, appealing to
meeting planners and their attendees alike. The complete offer includes:

v 4% off the master bill

v' A complimentary morning or afternoon refreshment break sponsored by
PepsiCo

v Starwood Preferred Planner signing bonus of up to 100,000 Starpoints

v" The opportunity to win a concert by Natasha Bedingfield for the winning
company’s charity of choice

“Meetings and incentives are a critical component that will help jump start business and
ultimately serve as a catalyst to economic recovery,” said David Marr, Senior Vice
President of Brand Management, North America at Starwood Hotels & Resorts. “That
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said, we understand that our customers’ budgets are tighter than ever, and ultimately the
more value we can provide to them, the more likely they are to proceed with their
meeting programs which support their business goals. We created this initiative to strike
the right balance between providing value for meetings in today’s tough economic reality
while at the same time supporting philanthropic efforts that are important to our
customer’s local communities. In collaboration with PepsiCo and Natasha Bedingfield,
we are delighted to offer an innovative meeting experience to planners and their meeting
attendees.”

“PepsiCo’s mantra is Performance with Purpose — growing our customers’ businesses
through a wide variety of beverages, snacks and foods while acting as responsible citizens

of the world. This promotion with Starwood truly reflects this mission by offering
meeting attendees nourishing experiences while touching the community in a very
meaningful way,” said Margery Schelling, Chief Marketing Officer PepsiCo Foodservice
Division.

The Value Meetings Promotion is bookable now through August 31, 2009 and is eligible
for meetings redeemed before March 31, 2010. The concert must be held prior to
December 20, 2009. St. Regis is launching a similar meeting promotion and offers
meeting planners the opportunity to donate their Starwood Preferred Planner signing
bonus to a select list of charitable platforms. The promotion also offers 4% off the
master bill and a complimentary break. For more information, log on to
www.starwood.com/valueaddedmeetings

About Starwood Hotels

Starwood Hotels & Resorts Worldwide, Inc. is one of the leading hotel and leisure
companies in the world with 960 properties in 97 countries and 145,000 employees at its
owned and managed properties. Starwood Hotels is a fully integrated owner, operator and
franchisor of hotels, resorts and residences with the following internationally renowned
brands: St. Regis®, The Luxury Collection®, W®, Westin®, Le Méridien®, Sheraton®,
Four Points® by Sheraton, and the recently launched Aloft®, and Element*". Starwood
Hotels also owns Starwood Vacation Ownership, Inc., one of the premier developers and
operators of high quality vacation interval ownership resorts. For more information,
please visit www.starwoodhotels.com.

About PepsiCo

PepsiCo is one of the world’s largest food and beverage companies, with 2008 annual
revenues of more than $43 billion. The company employs approximately 198,000 people
worldwide, and its products are sold in approximately 200 countries. Its principal
businesses include: Frito-Lay snacks, Pepsi-Cola beverages, Gatorade sports drinks,
Tropicana juices and Quaker foods. The PepsiCo portfolio includes 18 brands that
generate $1 billion or more each in annual retail sales. PepsiCo’s commitment to
sustainable growth, defined as Performance with Purpose, is focused on generating
healthy financial returns while giving back to communities the company serves. This
includes meeting consumer needs for a spectrum of convenient foods and beverages,
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reducing the company’s impact on the environment through water, energy and packaging
initiatives, and supporting its employees through a diverse and inclusive culture that
recruits and retains world-class talent. PepsiCo is listed on the Dow Jones Sustainability
North America Index and the Dow Jones Sustainability World Index. For more
information, please visit www.pepsico.com.
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